BUSINESS TYPE AND NUMBER OF STORES OF AUTOBACS CHAIN

AUTOBACS AUTO HELLOES

The first automotive goods and services stores in Stores based in Hokkaido. They provide multi-
Japan to offer customers a one-stop shopping expe- % faceted support in line with AUTOBACS stores
rience. Sales floor space ranges between 495m? and :2 for customers living in a colder climate.
990m?. Stores sell and fit various automotive goods,

and engage in vehicles sales, statutory safety
inspections and maintenance services.

Super AUTOBACS Type I and Type II

Stores with considerably bigger sites and parking lots, as well as more counters and service bays,
than conventional AUTOBACS stores. With a full lineup of offerings that reflect the professional
trends, these stores provide enjoyable driving experiences. Type | stores (left] are the flagship stores
with sales floor space of 1,650m? or more. Type Il stores (right] are key community stores with a sales
floor space of between 990m? and 1,650m?.

AUTOBACS Hashiriya Tengoku Secohan Ichiba AUTOBACS C@RS

Stores specialize in the sale of automotive Purchase and sale of used cars, as well as
goods traded in by customers at AUTOBACS sale of new vehicles. With a few exceptions,
Chain stores and outlet products from manu- AUTOBACS CARS counters are located inside
facturers. AUTOBACS and SUPER AUTOBACS outlets.
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STORE NETWORK (55 of March 31, 2009)

2005/3 | 2006/3 | 2007/3 | 2008/3 | 2009/3
Domestic
AUTOBACS 410 403 402 399 397
Super AUTOBACS: Typel 6 6 6 6 6
Type I 54 59 64 68 71
AUTO HELLOES 16 11 " 10 8
AUTOBACS Hashiriya Tengoku Secohan Ichiba 26 28 27 31 30
AUTOBACS EXPRESS 5 6 7 9 6
RICOLAND 1 1 6 8 1 Northern
Japan
Overseas 12 19 21 117 Regional
Total 530 533 544 648 Division
Kansai
Regional
Division Kanto
Regional
p, Division
o
Chubu Regional
A Division
® ﬁ‘ Number of
p Stores by Prefecture
Southern Japan
%}L} Regional Division
* In case of stores of different regional divisions included in the same prefecture,
ﬂ the color of the prefecture will be of that of the regional division with the greatest
@ number of stores.
OVERSEAS STORE NETWORK (as of March 31, 2009)
France Thailand China
Stores managed by consolidated subsidiaries: 7 Stores managed by consolidated subsidiaries: 3 Stores managed by consolidated subsidiaries: 2
Stores managed by franchisees: 5 Stores managed by equity method affiliates: 4

Stores managed by franchisees: 6

Singapore Taiwan
Stores managed by consolidated subsidiaries: 2 Stores managed by franchisees: 4
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